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2025 CZIObaI Knowlnge, I\élemor::j The impact of search engine optimization and website 1
and Communication (Emerald) engagement towards customer buying behavior :
2024 Pakistan Journal of Life and The impact of Al-driven consumer insights on
22(2) Social Sciences targeted marketing and customer retention 2
strategies
2024 ]
Marketing and The Impact of Digital Marketing on the Market
15(3) Management of o 3
. Share of Tourism Firms in Jordan
Innovations
2024 Journal of Intelligence Analysis of Competitive Intelligence in Retail
13(3) . . 9 Management in the Jordanian Market from the 4
Studies in Business , )
Consumer’s Perspective
2024 International Journal of Trends and Transformations of E-Retailing in
14(2) Academic Research in Jordan Sales Market: Challenges, Growth, and .5
Business and Social Sciences Potential Future Developments
2024 AAU Journal of Business and The Role of Sales Forces in the Integration of
8(2) Law Marketing Communication: An Empirical Study onthe .6
Tourism Sector in Jordan
2024 WSEAS Transactions on Is_lam_lc banks_ shar_es, lelflen(_lS., and earnings .
21 Business and Economics examinations by financial profitability considerations: | .7
A case study of Islamic banks
2023 The role of keting intelli ini i h
Journal of Intelligence e rc? (? of marketing inte '|ger1ce in |mprov.|r'1g the
13(2) . . efficiency of the organization: An empirical .8
Studies in Business .
study on Jordanian hypermarkets
2023 International Journal of The Effect of Marketing Effectiveness, and
13(7) Academic Research in Consumer Behaviour on Consumer Purchase .9
Business and Social Sciences Preference for Unilever Products in Jordan.
2023 . The Effect of Macroeconomic Policy Uncertainty on
10(2) ég:’edr?gegournal of Economic Environmental Quality in Jordan: Evidence from The .10
Novel Dynamic Simulations Approach
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The  Moderating  Effect  of 2nd International Conference on
Compatibility Factor in The Usage |zgg  Smart Computing and Electronic
2021 : ) !
of E-Government Services Among Enterprise (ICSCEE 2021)
Malaysian Citizens.
Al E-learning between the challenges of
2020 1. Jinan the present and the aspirations of the
Dld | Univers future -2
ity
2020 ILF Virtual Leadership and
2020 . Business Cpnference to salute 3
unsung frontline heroes.
Member of the 1 Jordanian-Kuwait
2017 s=c  JOEM  Employment Conference, 2017 4
Member of the 2" Jordan-Kuwait
2018 s=c  JOEM ' Employment Conference. .5
International conference on
PAAE t . in A i
2020 : contemporary issues in Accounting o
T (CIA 2020).
Your research career:
2020 . Developmental pathway, September 7
18, 2020, Kuwait.
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