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Degree University Country GPA Graduated Year 

Ph.D. in Business 
Administration 

University of 
Rajasthan 

India --- 2002 

MBA of Financial 
Management 

University of 
Rajasthan 

India Excellent 1999 

BA of Banking and 
Financial sciences 

Yarmouk 
University 

Jordan 70.7 1994 

  
 

 

Subject Center Year 

Methods of Quantitative analysis Al Al-Bayt University 2006 

e-learning course Al Al-Bayt University 2005 

Statistical analysis through SPSS 
program 

Al Al-Bayt University 
2003 

Alpha administrative and accounting 
applications 

Al Al-Bayt University 
2003 

Teaching and evaluation methods Al Al-Bayt University 2003 

Comprehensive Computer skills Course Al Furqan Centre 1996 

 
 
 

Organization Position From To 

Al Al-Bayt University Head of department 2014 2015 

   
 
 

University Academic rank From To 

Suleiman Ibrahim Shelash Mohammad 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 

Nationality Jordanian 

Marital status Married   

Date of Birth 10-Apr-1973 

 
 

 
Amman - Jordan 

 
+962-795368974 

 
dr_sliman@yahoo.com 

 
 

 

Teamwork      
 

Communication      
 

Creativity      
 

Initiative      
 

Adaptability      
 

 
 
 

MS. Word      
 

MS. Excel      
 

MS. Teams      
 

Zoom      
 

  

 

PROFILE 
 Sulieman Ibraheem Shelash Al-Hawary is a Professor of Business Management, Faculty of 
economics and Administrative sciences at the Al al-Bayt University, Jordan. He has been 
teaching in the Department of Business Administration for about 19 years. He has published 
more than 90 research papers, most of them in prestigious journals.  He received his PhD in 
Financial Management from the Rajasthan University, Jaipur, India. He possesses a MCom 
from the University of Rajasthan, Jaipur, India, and a bachelor’s in commerce from the 
Yarmouk University in Jordan. His research interests are supply chain, TQM, service quality, 
brand, innovation, and HRM. 
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Speaking      
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Al Al-Bayt University 
Professor of Business 

Administration 
2015 

Till now 

 

American University of 
Madaba 

Associate professor of 
Business Administration 

2013 2014 

Al Al-Bayt University 
Associate professor of 

Business Administration 
2008 2013 

Al Al-Bayt University 
Assistant professor of 

Business Administration 
2002 2008 

 
 
 

Levels Subjects 

Undergraduate level I taught the following courses for undergraduate students at 
Business Administration Department, Al al-Bayt University: 
Financial Management, Materials Management, Organization 
Theory, Marketing for Non-Profit Organizations, Research 
Methodology, Marketing Research, Marketing Management, 
Banking Marketing, Business Communications, Pricing 
Management, Principles of Business Management, Management 
Information Systems, strategic management, Banking 
Management, and Operation Research.   

Post graduate level 
I taught the following courses for Post graduate students at 
Business Administration Department, Al al-Bayt University: 
Advanced Marketing Management, Advanced Organization 
Theory, Advanced Human Resources Management, Management 
Information Systems, Advanced Financial Management, Advanced 
Strategic Management and Seminar in Management, Research 
Methods. 

 
 
 

Published in English Language 

Abbad, J., & Al-Hawary, S. I. (2014). Measuring Banking Service Quality In Jordan: 

A Case Study of Arab Bank. Abhath Al-Yarmouk, 27(3), 2179–2198. 

Al-Hawary, S. I. (2010). Factor Underlying International Students of Jordan Public 

Universities: Analytical Study Institutional Factors. Al Manara for Research 

and Studies, 16(1), 37–64. Retrieved from 

https://aabu.edu.jo/journal/manar/manarArt16110.html 

Al-Hawary, S. I. (2010). Marketing Public Higher Education: a Social Perspective. Al 

Manara for Research and Studies, 16(4), 9–32. Retrieved from 

https://aabu.edu.jo/journal/manar/manarArt1648.html 

Al-Hawary, S. I. (2011). E-Business: Crimes & Ethics. International Bulletin of 

Business Administration, (12), 24–27. 

Al-Hawary, S. I. (2011). Human Recourses Development in Indian Banks. European 

Journal of Economics, Finance and Administrative Sciences, (35), 86–89. 

Al-Hawary, S. I. (2011). Human Resource Management Practices in ZAIN Cellular 

Communications Company Operating in Jordan. Perspectives of Innovations, 

Economics and Business, 8(2), 26–34. https://doi.org/10.15208/pieb.2011.25 

Al-Hawary, S. I. (2011). The Effect of Banks Governance on Banking Performance of 

The Jordanian Commercial Banks: Tobin’s Q model “An Applied Study. 

International Research Journal of Finance and Economics, 71, 34–47. 

Retrieved from 

http://www.internationalresearchjournaloffinanceandeconomics.com/ISSUES

/IRJFE_Issue_71.htm 

Al-Hawary, S. I. (2012). Health Care Services Quality at Private Hospitals, from 

TEACHING EXPERIENCE 
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RESEARCH EXPERIENCE 
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1999 
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Patient’s Perspective: A Comparative Study between Jordan and Saudi Arabia. 

African Journal of Business Management, 6(22), 6516–6529. 

https://doi.org/10.5897/AJBM11.2878 

Al-Hawary, S. I. (2013). The Role of Perceived Quality and Satisfaction in Explaining 

Customer Brand Loyalty: Mobile Phone Service in Jordan. International 

Journal of Business Innovation and Research, 7(4), 393–413. 

https://doi.org/10.1504/IJBIR.2013.054848 

Al-Hawary, S. I. (2013). The Roles of Perceived Quality, Trust, and Satisfaction in 

Predicting Brand Loyalty: The Empirical Research on Automobile Brands In 

Jordan Market. International Journal of Business Excellence, 6(6), 656–686. 

Retrieved from https://ideas.repec.org/a/ids/ijbexc/v6y2013i6p656-686.html 

Al-Hawary, S. I. (2015). Human Resource Management Practices as a Success Factor 

of Knowledge Management Implementation at Health Care Sector in Jordan. 

International Journal of Business and Social Science, 6(11/1), 83–98. 

Retrieved from 

http://ijbssnet.com/view.php?u=http://ijbssnet.com/journals/Vol_6_No_11_1

_November_2015/10.pdf 

Al-Hawary, S. I., & Abu-Laimon, A. A. (2013). The Impact of TQM Practices on 

Service Quality in Cellular Communication Companies in Jordan. 

International Journal of Productivity and Quality Management, 11(4), 446–

474. https://doi.org/10.1504/IJPQM.2013.054270 

Al-Hawary, S. I., & Alajmi, H. M. (2017). Organizational Commitment of the 

Employees of the Ports Security Affairs of the State of Kuwait: The Impact of 

Human Recourses Management Practices. International Journal of Academic 

Research in Economics and Management Sciences, 6(1), 52–78. 

https://doi.org/10.6007/IJAREMS/v6-i1/2570 

Al-Hawary, S. I., & Aldaihani, F. M. (2016). Customer Relationship Management and 

Innovation Capabilities of Kuwait Airways. International Journal of Academic 

Research in Economics and Management Sciences, 5(4), 201–226. 

https://doi.org/10.6007/IJAREMS/v5-i4/2463 

Al-Hawary, S. I., Alghanim, S., & Mohammad, A. (2011). Quality Level of Health 

Care Service Provided by King Abdullah Educational Hospital from Patient’s 

Viewpoint. Interdisciplinary Journal of Contemporary Research in Business, 

2(11), 552–572. 

Al-Hawary, S. I., & Al-Hamwan, A. (2017). Environmental Analysis and its Impact on 

the Competitive Capabilities of the Commercial Banks Operating in Jordan. 

International Journal of Academic Research in Accounting, Finance and 

Management Sciences, 7(1), 277–290. https://doi.org/10.6007/IJARAFMS/v7-

i1/2701 

Al-Hawary, S. I., Al-Hawajreh, K., AL-Zeaud, H., & Mohammad, A. (2013). The 

Impact of Market Orientation Strategy on Performance of Commercial Banks 

in Jordan. International Journal of Business Information Systems, 14(3), 261–

279. https://doi.org/10.1504/IJBIS.2013.056717 

Al-Hawary, S. I., & Al-Kumait, Z. (2017). Training Programs and their effect on the 

employees Performance at King Hussain Bin Talal Development Area at Al - 

Mafraq Governate in Jordan. International Journal of Academic Research in 

Economics and Management Sciences, 6(1), 258–274. 

https://doi.org/10.6007/IJAREMS/v6-i1/2711 

Al-Hawary, S. I., & Al-Menhaly, S. (2016). The Quality of E-Government Services 

and its Role on Achieving Beneficiaries Satisfaction. Global Journal of 

Management and Business Research: A Administration and Management, 

16(11), 1–11. Retrieved from 

https://globaljournals.org/GJMBR_Volume16/1-The-Quality-of-E-

Government.pdf 

Al-Hawary, S. I., & Al-Nady, B. A. (2014). The effect of benchmarking procurement 

plan and after sales services on suppliers’ sales success in western region of 

Kingdom of Saudi Arabia. International Journal of Services and Operations 

Management, 19(1), 103–135. https://doi.org/10.1504/IJSOM.2014.064036 

Al-Hawary, S. I., Al-Nady, B. A. ., & Alolayyan, M. . (2013). Effect of Brand Name 

and Price on Business to Business (B2B) Success: an Empirical Study on 

Sample of Food Hypermarket Retailers in Amman City. International Journal 

https://doi.org/10.5897/AJBM11.2878
https://doi.org/10.1504/IJBIR.2013.054848
https://ideas.repec.org/a/ids/ijbexc/v6y2013i6p656-686.html
http://ijbssnet.com/view.php?u=http://ijbssnet.com/journals/Vol_6_No_11_1_November_2015/10.pdf
http://ijbssnet.com/view.php?u=http://ijbssnet.com/journals/Vol_6_No_11_1_November_2015/10.pdf
https://doi.org/10.1504/IJPQM.2013.054270
https://doi.org/10.6007/IJAREMS/v6-i1/2570
https://doi.org/10.6007/IJAREMS/v5-i4/2463
https://doi.org/10.6007/IJARAFMS/v7-i1/2701
https://doi.org/10.6007/IJARAFMS/v7-i1/2701
https://doi.org/10.1504/IJBIS.2013.056717
https://doi.org/10.6007/IJAREMS/v6-i1/2711
https://globaljournals.org/GJMBR_Volume16/1-The-Quality-of-E-Government.pdf
https://globaljournals.org/GJMBR_Volume16/1-The-Quality-of-E-Government.pdf
https://doi.org/10.1504/IJSOM.2014.064036
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of Information and Coding Theory, 2(2/3), 115–139. 

https://doi.org/10.1504/IJICOT.2013.059728 

Al-Hawary, S. I., & Al-Namlan, A. (2018). Impact of Electronic Human Resources 

Management on the Organizational Learning at the Private Hospitals in the 

State of Qatar. Global Journal of Management and Business Research: A 

Administration and Management, 18(7), 1–11. 

Al-Hawary, S. I., Al-Qudah, K., Abutayeh, P., Abutayeh, S., & Al-Zyadat, D. (2013). 

The Impact of Internal Marketing on Employee’s Job Satisfaction of 

Commercial Banks in Jordan. Interdisciplinary Journal of Contemporary 

Research in Business, 4(9), 811–826. Retrieved from https://journal-

archieves27.webs.com/jan13.pdf 

Al-Hawary, S. I., & Al-Smeran, W. (2017). Impact of Electronic Service Quality on 

Customers Satisfaction of Islamic Banks in Jordan. International Journal of 

Academic Research in Accounting, Finance and Management Sciences, 7(1), 

170–188. https://doi.org/10.6007/IJARAFMS/v7-i1/2613 

Al-Hawary, S. I., AL-Zeaud, H., & Batayneh, A. M.(2011). The Relationship between 

Transformational Leadership and Employee’s Satisfaction at Jordanian Private 

Hospitals. Business and Economic Horizons, 5(2), 35–46. 

https://doi.org/10.15208/beh.2011.13 

Al-Hawary, S. I., & Batayneh, A. M. (2010). The Effect of Marketing Communication 

Tools on Non-Jordanian Students’ Choice of Jordanian Public Universities: A 

Field Study. International Management Review, 6(2), 90–99. Retrieved from 

https://www.questia.com/library/journal/1P3-2143106641/the-effect-of-

marketing-communication-tools-on-non-jordanian 

Al-Hawary, S. I., Batayneh, A. M., Mohammad, A. A., & Alsarahni, A. H. (2017). 

Supply chain flexibility aspects and their impact on customers satisfaction of 

pharmaceutical industry in Jordan. International Journal of Business 

Performance and Supply Chain Modelling, 9(4), 326–343. 

https://doi.org/10.1504/IJBPSCM.2017.091330 

Al-Hawary, S. I., & Hadad, T. F.(2016). The Effect of Strategic Thinking Styles on the 

Enhancement Competitive Capabilities of Commercial Banks in Jordan. 

International Journal of Business and Social Science, 7(10), 133–144. 

Retrieved from 

http://ijbssnet.com/view.php?u=http://www.ijbssnet.com/journals/Vol_7_No_

10_October_2016/14.pdf 

Al-Hawary, S. I., & Haddad, I. (2016). Level of Employers’ Satisfaction on the 

Employees’ Performance at the Irbid Industrial Zone in Jordan. International 

Journal of Academic Research in Economics and Management Sciences, 5(4), 

228–248. https://doi.org/10.6007/IJAREMS/v5-i4/2474 

Al-Hawary, S. I., & Harahsheh, S.(2014). Factors Affecting Jordanian Consumer 

Loyalty Toward Cellular Phone Brand. International Journal of Economics 

and Business Research, 7(3), 349–375. Retrieved from 

https://ideas.repec.org/a/ids/ijecbr/v7y2014i3p349-375.html 

Al-Hawary, S. I., & Hussien, A. J. (2017). The Impact of Electronic Banking Services 

on the Customers Loyalty of Commercial Banks in Jordan. International 

Journal of Academic Research in Accounting, Finance and Management 

Sciences, 7(1), 50–63. https://doi.org/10.6007/IJARAFMS/v7-i1/2539 

Al-Hawary, S. I., & Ismael, M. (2010). The Effect of Using Information Technology 

in Achieving Competitive Advantage Strategies: A Field Study on the 

Jordanian Pharmaceutical Companies. Al Manara for Research and Studies, 

16(4), 196–203. 

Al-Hawary, S. I., & Metabis, A. (2012). Implementation of Internal Marketing in 

Jordan Banks. International Journal of Data Analysis and Information, 4(1), 

37–53. Retrieved from Scopus (Elsevier). 

Al-Hawary, S. I., & Metabis, A. (2012). Service Quality at Jordanian Commercial 

Banks: What do their Customers say? International Journal of Productivity 

and Quality Management, 10(3), 307–334. 

https://doi.org/10.1504/IJPQM.2012.048752 

Al-Hawary, S. I., & Nusair, W.(2017). Impact of Human Resource Strategies on 

Perceived Organizational Support at Jordanian Public Universities. Global 

Journal of Management and Business Research: A Administration and 

https://doi.org/10.1504/IJICOT.2013.059728
https://journal-archieves27.webs.com/jan13.pdf
https://journal-archieves27.webs.com/jan13.pdf
https://doi.org/10.6007/IJARAFMS/v7-i1/2613
https://doi.org/10.15208/beh.2011.13
https://www.questia.com/library/journal/1P3-2143106641/the-effect-of-marketing-communication-tools-on-non-jordanian
https://www.questia.com/library/journal/1P3-2143106641/the-effect-of-marketing-communication-tools-on-non-jordanian
https://doi.org/10.1504/IJBPSCM.2017.091330
http://ijbssnet.com/view.php?u=http://www.ijbssnet.com/journals/Vol_7_No_10_October_2016/14.pdf
http://ijbssnet.com/view.php?u=http://www.ijbssnet.com/journals/Vol_7_No_10_October_2016/14.pdf
https://doi.org/10.6007/IJAREMS/v5-i4/2474
https://ideas.repec.org/a/ids/ijecbr/v7y2014i3p349-375.html
https://doi.org/10.6007/IJARAFMS/v7-i1/2539
https://doi.org/10.1504/IJPQM.2012.048752
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Management, 17(1), 68–82. Retrieved from 

https://globaljournals.org/GJMBR_Volume17/7-Impact-of-Human-Resource-

Strategies.pdf 

Al-Hawary, S. I., & Shdefat, F. (2016). Impact of Human Resources Management 

Practices on Employees’ Satisfaction A Field Study on the Rajhi Cement 

Factory. International Journal of Academic Research in Accounting, Finance 

and Management Sciences, 6(4), 274–286. 

https://doi.org/10.6007/IJARAFMS/v6-i4/2412 

Al-Lozi, M., Almomani, R. Z., & Al-Hawary, S. I.(2017). Impact of Talent 

Management on Achieving Organizational Excellence in Arab Potash 

Company in Jordan. Global Journal of Management and Business Research: 

A Administration and Management, 17(7), 15–25. Retrieved from 

https://globaljournals.org/GJMBR_Volume17/3-Impact-of-Talent-

Management.pdf 

Al-Lozi, M., Almomani, R. Z., & Al-Hawary, S. I. (2018). Talent Management 

strategies as a critical success factor for effectiveness of Human Resources 

Information Systems in commercial banks working in Jordan. Global Journal 

of Management and Business Research: A Administration and Management, 

18(1), 30–43. 

Al-Nady, B. A., Al-Hawary, S. I., & Alolayyan, M. (2013). Strategic Management as 

a Key for Superior Competitive Advantage of Sanitary Ware Suppliers in 

Kingdom of Saudi Arabia. International Journal of Management and 

Information Technology, 7(2), 1042–1058. 

https://doi.org/10.24297/ijmit.v7i2.3237 

Al-Nady, B. A., Al-Hawary, S. I., & Alolayyan, M. (2016). The Role of Time, 

Communication, and Cost Management on Project Management Success: An 

Empirical Study on Sample of Construction Projects Customers in Makkah 

City, Kingdom of Saudi Arabia. International Journal of Services and 

Operations Management, 23(1), 76–112. 

https://doi.org/10.1504/IJSOM.2016.073293 

Alolayyan, M., Al-Hawary, S. I., Mohammad, A. A., & Al-Nady, B. A. (2018). 

Banking Service Quality Provided by Commercial Banks and Customer 

Satisfaction. A structural Equation Modelling Approaches. International 

Journal of Productivity and Quality Management, 24(4), 543–565. 

https://doi.org/10.1504/IJPQM.2018.093454 

Al-Qudah, K. A., Al-Hawary, S. I., & Al-Mehsen, M. A. (2012). Electronic Credit 

Cards Usage and Their Impact on Bank’s Profitability: The Rate of Return on 

Owners Equity Model "An Empirical Study. Interdisciplinary Journal of 

Contemporary Research in Business, 4(7), 828–841. Retrieved from 

https://pdfs.semanticscholar.org/3a0d/92a5a1ea64bae3f8bd42045be55a903a6

631.pdf 

Alshurideh, M., Al-Hawary, S. I., Batayneh, A. M., Mohammad, A., & Al-Kurdi, 

B.(2017). The Impact of Islamic Banks’ Service Quality Perception on 

Jordanian Customers Loyalty. Journal of Management Research, 9(2), 139–

159. https://doi.org/10.5296/jmr.v9i2.10664 

AL-Zeaud, H., & Al-Hawary, S. I.(2011). Dynamic Condition Correlation Implication 

for International Portfolio Diversification:  The case of German and French. Al 

Manara for Research and Studies, 16(4), 109–125. 

AL-Zeaud, H., & Al-Hawary, S. I. (2011). The Effect of Bad News and Good News in 

Stock Markets: An Application to Major European Countries. Abhath Al-

Yarmouk, 27(1), 635–649. 

Metabis, A., & Al-Hawary, S. I. (2013). The Impact of Internal Marketing Practices on 

Services Quality of Commercial Banks in Jordan. International Journal of 

Services and Operations Management, 15(3), 313–337. 

https://doi.org/10.1504/IJSOM.2013.054445 

Bebba, I., Bentafat, A., & Al-Hawary, S. I. S. (2017). The Reality of Algerian 

Universities Doctoral Students Configuration. Global Journal of Management 

and Business, 17(3), 21–33. Retrieved from 

https://journalofbusiness.org/index.php/GJMBR/article/view/2324 

Bebba, I., Bentafat, A., & Al-Hawary, S. I. S. (2017). An Evaluation of the Performance 

of Higher Educational Institutions using Data Envelopment Analysis: An 

https://globaljournals.org/GJMBR_Volume17/7-Impact-of-Human-Resource-Strategies.pdf
https://globaljournals.org/GJMBR_Volume17/7-Impact-of-Human-Resource-Strategies.pdf
https://doi.org/10.6007/IJARAFMS/v6-i4/2412
https://globaljournals.org/GJMBR_Volume17/3-Impact-of-Talent-Management.pdf
https://globaljournals.org/GJMBR_Volume17/3-Impact-of-Talent-Management.pdf
https://doi.org/10.24297/ijmit.v7i2.3237
https://doi.org/10.1504/IJSOM.2016.073293
https://doi.org/10.1504/IJPQM.2018.093454
https://pdfs.semanticscholar.org/3a0d/92a5a1ea64bae3f8bd42045be55a903a6631.pdf
https://pdfs.semanticscholar.org/3a0d/92a5a1ea64bae3f8bd42045be55a903a6631.pdf
https://doi.org/10.5296/jmr.v9i2.10664
https://doi.org/10.1504/IJSOM.2013.054445
https://journalofbusiness.org/index.php/GJMBR/article/view/2324
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Empirical Study on Algerian Higher Educational Institutions. Global Journal 

of Human Social Science Research, 17(8), 21–30. Retrieved from 

https://socialscienceresearch.org/index.php/GJHSS/article/view/2369 

Al-Hawary, S. I. S., & Bentafat, A. (2014). Marketing of Food Industries in Algeria: 

Analytic Study on A Sample of Companies. CLEAR International Journal of 

Research in Commerce & Management, 5(4), 31–38. Retrieved from 

https://web.a.ebscohost.com/abstract?direct=true&profile=ehost&scope=site

&authtype=crawler&jrnl=22494561&AN=119728431&h=0YioErqxdguD1uJ

Zp3WmTvQnU3Bt6MFH5wg8Nk0dE2oScBfCEZPEfPyXuLDgkt8icpF8Bjp

uPeyG3iapKW3mzQ%3d%3d&crl=c&resultNs=AdminWebAuth&resultLoc

al=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3de

host%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d22494561%26A

N%3d119728431 

Al-Hawary, S. I. S., & Alwan, A. M. (2016). Knowledge Management and Its Effect 

on Strategic Decisions of Jordanian Public Universities. Journal of 

Accounting-Business & Management, 23(2), 24–44. Retrieved from 

http://journal.stie-mce.ac.id/index.php/jabminternational/article/view/106 

Altarifi, S., Al-Hawary, S. I. S., & Al Sakkal, M. E. E. (2015). Determinants of E-

Shopping and its Effect on Consumer Purchasing Decision in Jordan. 

International Journal of Business and Social Science, 6(1), 81–92. Retrieved 

from 

https://www.researchgate.net/profile/Shadi_Altarifi/publication/331733208_

Determinants_of_E-

Shopping_and_its_Effect_on_Consumer_Purchasing_Decision_in_Jordan/lin

ks/5c8a3d22a6fdcc381752fa74/Determinants-of-E-Shopping-and-its-Effect-

on-Consumer-Purchasing-Decision-in-Jordan.pdf 

Al-Hawary, S. I. S., & Mohammed, A. K. (2017). Impact of Teamwork Traits on 

Organizational Citizenship Behavior from the Viewpoint of the Employees in 

the Education Directorates in North Region of Jordan. Global Journal of 

Management and Business, 17(2-A), 23–40. Retrieved from 

https://www.journalofbusiness.org/index.php/GJMBR/article/view/2193 

Al-Hawary, S. I. S., & AlDafiri, M. F. S. (2017). Effect of the Components of 

Information Technology adoption on Employees Performance of Interior 

Ministry of Kuwait State. International Journal of Academic Research in 

Economics and Management Sciences, 6(2), 149–169. 

https://doi.org/10.6007/IJAREMS/v6-i2/2811 

Al-Hawary, S. I. S., Abdul Aziz Allahow, T. J., & Aldaihani, F. M. F. (2018). 

Information Technology and Administrative Innovation of the Central Agency 

for Information Technology in Kuwait. Global Journal of Management and 

Business, 18(11-A), 1–16. Retrieved from 

https://www.journalofbusiness.org/index.php/GJMBR/article/view/2593 

Al-Hawary, S. I. S., & Batayneh, A. M. I. (2015). A Study of the Strategic Performance 

of Shareholding Industrial Organizations in Jordan: Using Z- Score Model. 

International Journal of Business and Social Science, 6(11–1), 177–182. 

Retrieved from 

https://ijbssnet.com/journals/Vol_6_No_11_1_November_2015/18.pdf 

Al-Hawary, S. I. S., Alhamali, R. M., & Alghanim, S. A. (2011). Banking Service 

Quality Provided by Commercial Banks and Customer Satisfaction. American 

Journal of Scientific Research, 27, 68–83.  

Mohammad, A. A., Alshura, M.S.,Al-Hawary, S. I. S., Al-Syasneh, M. S., & Alhajri, 

T. M. (2020). The influence of Internal Marketing Practices on the employees’ 

intention to leave: A study of the private hospitals in Jordan. International 

Journal of Advanced Science and Technology, 29(5), 1174–1189. 

Al-Hawary, S. I. S., & Alhajri, T. M. S. (2020). Effect of Electronic Customer 

Relationship Management on Customers' Electronic Satisfaction of 

Communication Companies in Kuwait. Calitatea, 21(175), 97-102. 

Al-Hawary, S. I., &Al-Khazaleh A, M. (2020). The Mediating Role of Corporate Image 

on the relationship between Corporate Social Responsibility and Customer 

RETENTION. Test Engineering and Management, 83(5l6), 29976-29993. 

Al-Hawary, S. I. S., Mohammad, A. S., Al-Syasneh, M. S., Qandah, M. S. F., & Alhajri, 
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